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Introduction

The Building Industry Media Study 2009 is an analysis of 30,000 individual sales leads
collected and managed by Your Response on behalf 17 leading manufacturers and
suppliers to the UK building and construction industry from April 2007 to the end of
October 2008.

For a full list of these suppliers and manufacturers please view Appendix 1.

Whilst we do not claim that this to be an exhaustive list we believe that the 17
companies are representative of the industry as a whole.companies are representative of the industry as a whole.

The sales leads were generated by the marketing and promotional activities of these
manufacturers and suppliers in the professional building press, both traditional and new
media and from the manufacturers own web sites.

Data is provided for the levels of response generated from: 

•Display advertisements
•Editorial
•Product Cards 
•Online directory and information sites
•Manufacturers web sites



Much of the information presented in this report was derived from magazine reader enquiry services
from which we are able ascertain the job title, company name, address and business activity of the
respondents. This has allowed us to provide detailed data on when and which of the above media
channels generated requests for information from 11 job titles including:

•Architects
•Surveyors
•Interior Designers
•Senior Management
•House-Builder & Developers
•Consultants
•Building Services Engineers
•Building Contractors/Tradesman
•Project Managers•Project Managers
•Proprietors
•Administrators

There are around 150 business magazines, many with brand extensions, operating in the sectors 
covered by this study. It is a very competitive sector of the media industry and one of the top 
performing titles in this study ceased publication towards the end of 2008.

For ease of use only brands up to a maximum 15 are ranked in each of the chart and graphs we 
present. 

In this increasingly digital age the use of publisher’s enquiry cards are declining as readers have 
migrated to using the web as a source when gathering information and technical data sheets on a 
company’s product range.



Please order study to read more of our introduction

Copyright 2009. Copyright of Your Response. No part of this document may be reproduced in any
form, or by any means, without the prior consent of Your Response.



Appendix

• Allgood 

• Ash & Lacy

• CA Group 

• Catnic 

• Corus Colors

• Dorma 

• Fermacell 

• Ibstock Brick 

• Kalzip 

• Klober 

• Marshall Tufflex 

• Royde & Tucker 

• Saint Gobain Isover

• Selectaglaze 

• Tarkett 

• Thermal Economics 

• Ward Insulated Panels 



The Building Industry Media Study 2009

Section 1: 30,000 Sample

1.1 Breakdown of respondents by discipline

1.2 Which media sources did the enquirers respond to?

1.3 Communication channels through which the enquiries were made

1.4 Month in which the enquiries were made

PERIOD: 1st April  2007 – 31th Oct 2008Base: 30,000 enquiries

1.4 Month in which the enquiries were made

1.5 Breakdown of respondents who voluntarily provided an email address

1.6 Categories by rank responding to display advertisements

1.7 Categories by rank responding to editorial items

1.8 Categories by rank responding using a general product enquiry service

1.9 Categories by rank responding to printed product cards

1.10 Categories by rank responding to online directory and information sites 
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Each section contains 10 pages featuring:

• Architects
• Surveyors
• Interior Designers
• Senior Management
• House Builder & Developers
• Consultants• Consultants
• Building Services Engineers
• Building Contractors/Tradesman
• Project Managers
• Proprietors
• Administrators
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Section 2: Architects

2.1 Which media sources did architects respond to?

2.2 Communication channel through which architects made their enquiry

2.3 Month in which architects made their enquiry

2.4 Magazines by rank to which architects responded

2.5 Which part of magazines did architects respond to?

PERIOD: 1st April  2007 – 31th Oct 2008BASE: 30,000 enquiries of which 23% were made by architec ts

For the purpose of this report the responses from those who described themselves as architects, architectural technicians 
and architectural technologists are combined in this section.

2.5 Which part of magazines did architects respond to?

2.6 Magazines by rank to which architects responded to display advertisements

2.7 Magazines by rank to which architects responded to editorial items

2.8 Magazines by rank to which architects responded using a general product enquiry service

2.9 Product cards by rank to which architects responded

2.10 Online directories and information services by rank to which architects responded
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Section 3: Surveyors

3.1 Which media sources did surveyors respond to?

3.2 Communication channel through which surveyors made their enquiry

3.3 Month in which surveyors made their enquiry

3.4 Magazines by rank to which surveyors responded

3.5 Which part of magazines did surveyors respond to?

PERIOD: 1st April  2007 – 31th Oct 2008BASE: 30,000 enquiries of which 6% were made by surveyors

For the purpose of this report the responses from those who described themselves as surveyors, building surveyors and 
quantity surveyors are combined in this section.

3.6 Magazines by rank to which surveyors responded to display advertisements

3.7 Magazines by rank to which surveyors responded to editorial items

3.8 Magazines by rank to which surveyors responded using a general product enquiry service

3.9 Product cards by rank to which surveyors responded

3.10 Online directories and information services by rank to which surveyors responded
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Section 4: Interior Designers

4.1 Which media sources did interior designers respond to?

4.2 Communication channel through which interior designers  made their enquiry

4.3 Month in which interior designers  made their enquiry

4.4 Magazines by rank to which interior designers  responded

4.5 Which part of magazines did interior designers  respond to?

PERIOD: 1st April  2007 – 31th Oct 2008BASE: 30,000 enquiries of which 5% were made by interior designers

4.5 Which part of magazines did interior designers  respond to?

4.6 Magazines by rank to which interior designers responded to display advertisements

4.7 Magazines by rank to which interior designers  responded to editorial items

4.8 Magazines by rank to which interior designers responded using a general product enquiry service

4.9 Product cards by rank to which interior designers  responded

4.10 Online directories and information services by rank to which interior designers  responded
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Section 5: Senior Management

5.1 Which media sources did senior management respond to?

5.2 Communication channel through which senior management made their enquiry

5.3 Month in which senior management  made their enquiry

5.4 Magazines by rank to which senior management  responded

5.5 Which part of magazines did senior management  respond to?

PERIOD: 1st April  2007 – 31th Oct 2008BASE: 30,000 enquiries of which 28% were made by senior m anagement

For the purpose of this report the responses from those who described themselves as managers, CEO and directors are 
combined in this section.

5.5 Which part of magazines did senior management  respond to?

5.6 Magazines by rank to which senior management  responded to display advertisements

5.7 Magazines by rank to which senior management   responded to editorial items

5.8 Magazines by rank to which senior management  responded using a general product enquiry service

5.9 Product cards by rank to which senior management  responded

5.10 Online directories and information services by rank to which senior management  responded
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Section 6: House Builders & Developers

6.1 Which media sources did house builders & developers respond to?

6.2 Communication channel through which house builders & developers  made their enquiry

6.3 Month in which house builders & developers  made their enquiry

6.4 Magazines by rank to which house builders & developers responded

6.5 Which part of magazines did house builders & developers respond to?

6.6 Magazines by rank to which house builders & developers responded to display advertisements

PERIOD: 1st April  2007 – 31th Oct 2008

BASE: 30,000 enquiries of which 2% were made by house bui lders & developers

For the purpose of this report the responses from those who described themselves as house builders , developers  and 
housing associations are combined in this section.

6.6 Magazines by rank to which house builders & developers responded to display advertisements

6.7 Magazines by rank to which house builders & developers responded to editorial items

6.8 Magazines by rank to which house builders & developers responded using a general product 

enquiry service

6.9 Product cards by rank to which house builders & developers responded

6.10 Online directories and information services by rank to which house builders & developers  

responded
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Section 7: Consultants

7.1 Which media sources did consultants respond to?

7.2 Communication channel through which consultants made their enquiry

7.3 Month in which consultants made their enquiry

7.4 Magazines by rank to which consultants responded

7.5 Which part of magazines did consultants respond to?

PERIOD: 1st April  2007 – 31th Oct 2008BASE: 30,000 enquiries of which 2% were made by consultan ts

7.5 Which part of magazines did consultants respond to?

7.6 Magazines by rank to which consultants responded to display advertisements

7.7 Magazines by rank to which consultants responded to editorial items

7.8 Magazines by rank to which consultants responded using a general product enquiry service

7.9 Product cards by rank to which consultants responded

7.10 Online directories and information services by rank to which consultants responded
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Section 8: Building Services Engineers

8.1 Which media sources did building services engineers respond to?

8.2 Communication channel through which building services engineers  made their enquiry

8.3 Month in which building services engineers made their enquiry

8.4 Magazines by rank to which building services engineers  responded

8.5 Which part of magazines did building services engineers respond to?

PERIOD: 1st April  2007 – 31th Oct 2008BASE: 30,000 enquiries of which 2% were made by consultan ts

8.5 Which part of magazines did building services engineers respond to?

8.6 Magazines by rank to which building services engineers  responded to display advertisements

8.7 Magazines by rank to which building services engineers  responded to editorial items

8.8 Magazines by rank to which building services engineers responded using a general product 

enquiry service

8.9 Product cards by rank to which building services engineers  responded

8.10 Online directories and information services by rank to which building services engineers  

responded
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Section 9: Building Contractors/Tradesmen

9.1 Which media sources did building contractors/tradesmen respond to?

9.2 Communication channel through which building contractors/tradesmen made their enquiry

9.3 Month in which building contractors/tradesmen made their enquiry

9.4 Magazines by rank to which building contractors/tradesmen responded

9.5 Which part of magazines did building contractors/tradesmen respond to?

9.6 Magazines by rank to which building contractors/tradesmen responded to display advertisements

PERIOD: 1st April  2007 – 31th Oct 2008

BASE: 30,000 enquiries of which 7% were made by building contractors/tradesmen

For the purpose of this report the responses from those who described themselves as building  contractors, builders, plumbers, bricklayers, 
electricians, carpenters, joiners, plasterers and roofers  are combined in this section.

9.6 Magazines by rank to which building contractors/tradesmen responded to display advertisements

9.7 Magazines by rank to which building contractors/tradesmen responded to editorial items

9.8 Magazines by rank to which building contractors/tradesmen responded using a general product 

enquiry service

9.9 Product cards by rank to which building contractors/tradesmen responded

9.10 Online directories and information services by rank to which building contractors/tradesmen 

responded
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Section 10: Project Managers

10.1 Which media sources did project managers respond to?

10.2 Communication channel through which project managers made their enquiry

10.3 Month in which project managers made their enquiry

10.4 Magazines by rank to which project managers responded

10.5 Which part of magazines did project managers respond to?

PERIOD: 1st April  2007 – 31th Oct 2008BASE: 30,000 enquiries of which 11% were made by project managers

10.5 Which part of magazines did project managers respond to?

10.6 Magazines by rank to which project managers responded to display advertisements

10.7 Magazines by rank to which project managers responded to editorial items

10.8 Magazines by rank to which project managers responded using a general product enquiry 

service

10.9 Product cards by rank to which project managers responded

10.10 Online directories and information services by rank to which  project managers responded
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Section 11: Proprietors

11.1 Which media sources did proprietors respond to?

11.2 Communication channel through which proprietors made their enquiry

11.3 Month in which proprietors made their enquiry

11.4 Magazines by rank to which proprietors responded

11.5 Which part of magazines did proprietors respond to?

PERIOD: 1st April  2007 – 31th Oct 2008BASE: 30,000 enquiries of which 7% were made by proprieto rs

11.5 Which part of magazines did proprietors respond to?

11.6 Magazines by rank to which proprietors responded to display advertisements

11.7 Magazines by rank to which proprietors responded to editorial items

11.8 Magazines by rank to which proprietors responded using a general product enquiry service

11.9 Product cards by rank to which proprietors responded

11.10 Online directories and information services by rank to which proprietors responded



The Building Industry Media Study 2009

Section 12: Administrators

12.1 Which media sources did administrators respond to?

12.2 Communication channel through which administrators made their enquiry

12.3 Month in which administrators made their enquiry

12.4 Magazines by rank to which administrators responded

12.5 Which part of magazines did administrators respond to?

PERIOD: 1st April  2007 – 31th Oct 2008BASE: 30,000 enquiries of which 6% were made by administr ators

12.6 Magazines by rank to which administrators responded to display advertisements

12.7 Magazines by rank to which administrators responded to editorial items

12.8 Magazines by rank to which administrators responded using a general product enquiry service

12.9 Product cards by rank to which administrators responded

12.10 Online directories and information services by rank to which administrators responded
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Contact details

Dave Hooker
Tel: 0844 800 4450
dave@yourresponse.co.uk
www.yourresponse.co.uk

Other reports include : Construction Outlook

Construction Outlook provides the most comprehensive forecasting 
service available to the industry and is an essential planning tool for all 
involved in GB construction. Its detailed building and civil engineering 
forecasts are unavailable elsewhere, while its concise and easily read 
analysis make it the most user-friendly of forecasts.

Construction Regions
Construction Regions is the most comprehensive, reliable, and user-
friendly regional construction forecast available. It provides three years 
of forecast data (current year plus two) for all the regions of Great 
Britain. 


